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Oz

Yavas sehirler, kiiresellesmenin yarattig: hizli ve stresli sehir yasamina bir alternatif olarak ortaya ¢ikan
bir kavramdir. Arastirmada; bir sehir markalasmasi yontemi olan yavas sehir modeli, paydaslar
goziiyle degerlendirilmis ve sehir markalasmasi siirecine iliskin goriis ve Onerilerde bulunulmustur.
Sehir markalasmas1 yontemi olarak nitelendirilen yavas sehir Hareketinin kriterleri ile paydaslarin
Yavas sehirlere yonelik algilarini ve uygulayis bicimlerini incelemek amaciyla nitel arastirma yapilmasi
uygun goriilmiistiir. Arastirmada, Kdycegiz Ilgesi’'nden 10 paydas ile derinlemesine goriisme yontemi
ile veri toplanarak icerik analizi yapilmistir. Arastirmada, paydaslarin yavas sehir kriterlerini uygulama
konusunda motivasyon kayiplar1 yasadiklari, ekonomik anlamda yeterince gelisim saglayamadiklari
goriiliirken bunun yaninda bolgede agirlikli olarak niifus artis, trafik sikisikligi, hizli yapilasma sonucu
yesil alanlarin azalmasi ile birlikte ¢evre ve altyapi sorunlarinin olustugu sonucuna varilmistir. Yerel
halkin yavas sehir uygulamalar: konusunda biling diizeylerinin yeteri kadar gelistirilmedigi ve yavas
sehre yonelik sehir kimligi-imaj1 olusturulmadig: goriilmektedir.
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1 Bu Makale “Sehir Markalasmas: Siirecinde Yavas Sehir Politikalarmin Incelenmesi: Koycegiz Ornegi” isimli Yiiksek Lisans
Tezinden Uretilmistir.


https://www.yepad.org/
mailto:onalece1@gmail.com
mailto:g.yilmaz@hbv.edu.tr
mailto:tuba.tokucoglu@hbv.edu.tr

Ece ONAL, Kadri Gokhan YILMAZ ve Tuba TOKUCOGLU

Journal of Management, Economic and Marketing
Research 2024, 8(2): 33-49
DOI: 10.21325/jotags.2024.1542
ISSN: 2587-0785 Journal Homepage: https://www.yepad.org

RESEARCH PAPER

Assessment of Cittaslow Policies Within The Context Of City Branding Process: Case
Study of Koycegiz

MSc Ece Onal, Ankara Haci Bayram Veli University, Graduate Education Institute, e-posta:
onalecel@gmail.com

ORCID ID: 0000-0001-6641-612X

Prof. Dr. Kadri Gokhan Yilmaz, Kadri Gokhan YILMAZ, Ankara Haci Bayram Veli University, Faculty
of Economics and Administrative Science, e-posta: g.yilmaz@hbv.edu.tr

ORCID ID: 0000-0002-3702-1070

Assoc. Prof. Dr. Tuba Tokugoglu, Ankara Haci Bayram Veli University, Graduate Education Institute,
e-posta: tuba.tokucoglu@hbv.edu.tr

ORCID ID: 0000-0002-3203-1210

Abstract

Slow Cities have emerged as an alternative to the fast and stressful urban life created by globalization.
This concept encompasses principles such as tranquility, sustainability, promoting local production,
and community development. In this study, the Slow City model, which is a city branding method, has
been evaluated from the perspective of stakeholders, and their views and suggestions regarding the
citybranding process have been discussed. Conducting qualitative research to examine the criteria of
the Slow City Movement, which is considered a city branding method, and stakeholder's perceptions
and implementation methods towards SlowCities has been deemed appropriate. The study universe
consisted of 10 stakeholders from the Kdycegiz District, and in-depth interviews were conducted to
collect data, followed by content analysis. The research revealed that stakeholders experience
motivation losses in implementing the Slow City criteria, and they have not achieved sufficient
economic development. It was also concluded that the region is predominantly experiencing population
growth, traffic congestion, a decrease in gren areas due to rapid urbanization, and the emergence of
environmental and in frastructure problems. Additionally, it is observed that the local community's
awareness of Slow City practices is not sufficiently developed, and a city identity image for Slow Cities
has not been established.

Keywords: Cittaslow, Sustainability, Marketing, Stakeholder

Received: 3.9.2024
Accepted: 21.11.2024

Suggested Citation: Onal, E., Yilmaz, G, K. & Tokucoglu, T. (2024). Assessment of Cittaslow Policies
Within The Context of City Branding Process: Case Study of Koycegiz, Journal of Management, Economic
and Marketing Research, 8(2), 33-49.

© 2024 Journal of Management, Economic and Marketing Research

34


https://www.yepad.org/
mailto:onalece1@gmail.com
mailto:g.yilmaz@hbv.edu.tr
mailto:tuba.tokucoglu@hbv.edu.tr

