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Abstract

It is known that social media, which has become an indispensable part of daily life with the
developments in information and communication technologies, is extensively used by Generation Z.
Social media, which offers easier and faster access to accurate and reliable information, has an important
place in the preference processes of tourism components that cannot be experienced before. Therefore,
this study aims to determine whether social media has an impact on Generation Z's preference processes
for destinations, one of the most important components of tourism. For this purpose, descriptive and
inferential statistics were used to analyze the data collected from 402 participants in online
environments. Within the scope of the research, it was found that there is a relationship between the
destination preference of Generation Z and all elements of social media and that destination image,
behavioral intention, and tourism satisfaction elements on social media have a significant impact on
destination preference. The information shared by travelers and the impacts of social media on
marketing elements have been found to be associated with destination preferences; however, it has been
determined that they do not have an effect on preferences. This is associated with the fact that the most
important factor in the preference process of Generation Z is their own decisions.
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