
 

 

 

 

 

Journal of Management, Economic and Marketing Research 

2024, 8(1): 1-21 

DOI: 10.21325/jotags.2023.1406 

 ISSN: 2587–0785 Journal Homepage: https://www.yepad.org       

 
   

 

RESEARCH PAPER 
 

The Impact Of Social Media On Destination Choice: A Study on Generation Z 

 
Assist. Prof. Mehmet Halit AKIN, Erciyes University, Faculty of Tourism, e- mail: 

halitakin@erciyes.edu.tr  

ORCID ID: 0000-0002-9455-0323 

Doktorant Büşra ŞENER, Erciyes University, Social Sciences Institute, e- mail: senerbusra@yahoo.com  

ORCID ID: 0000-0001-6048-2206 

 

Abstract 

It is known that social media, which has become an indispensable part of daily life with the 

developments in information and communication technologies, is extensively used by Generation Z. 

Social media, which offers easier and faster access to accurate and reliable information, has an important 

place in the preference processes of tourism components that cannot be experienced before. Therefore, 

this study aims to determine whether social media has an impact on Generation Z's preference processes 

for destinations, one of the most important components of tourism. For this purpose, descriptive and 

inferential statistics were used to analyze the data collected from 402 participants in online 

environments. Within the scope of the research, it was found that there is a relationship between the 

destination preference of Generation Z and all elements of social media and that destination image, 

behavioral intention, and tourism satisfaction elements on social media have a significant impact on 

destination preference. The information shared by travelers and the impacts of social media on 

marketing elements have been found to be associated with destination preferences; however, it has been 

determined that they do not have an effect on preferences. This is associated with the fact that the most 

important factor in the preference process of Generation Z is their own decisions. 
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