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Oz

Bu calisma ile Kasim Ay (2022 Yihi) icerisinde yapilan Efsane, Sahane, Stiper Indirim/Cuma Giinlerinde
tiiketicilerin demografik Ozelliklerine gore satin alma davrarislari incelenmistir. Arastirma nicel
arastirma yontemlerinden “Genel Tarama Modeli” yaklasimina gore tasarlanmistir. Bu dogrultuda
Ankara’da yasayan tiiketicilerden kolayli 6rnekleme yontemiyle belirlenmis kisilerle yiiz yiize anket
teknigi ile veri toplanmigtir. Elde edilen veriler SPSS 26 istatistik programi kullanilarak elektronik
ortamda islenmis; hipotezleri test etmek amaciyla elde edilen verilere frekans, t-testi ve anova analizleri
yapilmistir. Calismada oncelikle tiiketici satin alma davranisi konusu ele alinmis, ardindan bu davranis
etkileyen faktorlerden demografik 6zellikler aciklanarak, belirli bir siire igerisinde yapilan indirim
glinlerinde tiiketicilerin satin alma davranislar1 irdelenmistir. T-testi ve Anova analizi sonucunda
indirim giinlerinde tiiketicilerin satin alma kararinda cinsiyet ve yas degiskenine gore farklilik
bulundugu; medeni durum, 6grenim durumu, meslek ve gelir diizeyi degiskenlerine gore ise farklilik
bulunmadig1 goriilmiistiir.
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Abstract

With this study, the purchasing behaviors of consumers according to their demographic characteristics
were examined on the Legend, Fabulous, Super Sale/Fridays held in November (2022). The research
was designed according to the "General Survey Model" approach, one of the quantitative research
methods. In this direction, data were collected from consumers living in Ankara using a face to face
survey technique with people who were determined by convenience sampling method. The obtained
data were processed electronically using SPSS 26 statistical program, frequency, t-test and anova
analyzes were performed on the data obtained to test the hypotheses. In the study, first of all, the subject
of consumer purchasing behavior was discussed, and then the demographic characteristics of the factors
affecting this behavior were explained, and the purchasing behavior of consumers on discount days
made within a certain period of time was examined. As a result of the T-test and Anova analysis, it was
found that there was a difference in the purchasing decision of consumers on discount days according
to the gender and age variable; It was seen that there was no difference according to the variables of
marital status, education level, occupation and income level
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