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Oz

Kiiresellesmenin etkisiyle artan rekabet kosullar: isletmeleri uzun vadeli etkin ¢éziimler bulmaya
itmektedir. Isletmeler 6zelikle rekabet edebilirligin anahtari olan yetenekli ¢alisanlarin elde tutulmasi
ve isletmeye cekilmesine odaklanmaktadir. Bu noktada isveren markalasmasi isletmelere Snemli
avantaj saglamaktadir. Bununla birlikte, isveren marka uygulamalarinin etkisinin Olciilmesi de
onemlidir. Bu ¢alismanin amaci, isveren markasi ile literatiirde en sik karsilasilan ardillar arasindaki
iligkinin etki biiytikliigiinii meta-analizi yontemi ile ortaya koymaktir. Bagka bir ifadeyle, literatiirde
isveren markasmin ardillar1 {izerine yapilan ¢alismalarin bulgularinin birlestirilmesi, toplam etki
biiyiikliigiiniin hesaplanmasi ve genel kabul goren bir sonug¢ haline getirilmesi amaglanmaktadir.
Literatiir taramasi sonucunda meta-analizine uygun en sik kullanilan ardillar 6rgiitsel baglilik, 6rgiitsel
O0zdeslesme ve calisanlarin elde tutulmas: olarak belirlenmistir. Elde edilen sonuglara gore, isveren
markas1 ile Orgiitsel baghlik arasindaki iliskinin etki biiyiikliigii zayif, Orgiitsel 6zdeslesme ve
calisanlarin elde tutulmasi arasindaki iligskinin etki biiyiikliigii orta diizeyde ¢ikmustur.
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Abstract

Increasing competitive conditions with the effect of globalization push businesses to find long-term
effective solutions. Businesses especially focus on retaining and attracting talented employees, who are
the key to competitiveness. At this point, employer branding provides significant advantages to
businesses. However, it is important to measure the impact of employer branding practices. The aim of
this study is to reveal the effect size of the relationship between employer brand and successors most
frequently encountered in the literature by using meta-analysis method. In other words, it is aimed to
combine the findings of the studies on the successors of the employer brand in the literature, to calculate
the total impact curve and to make it a generally accepted result. As a result of the literature review, the
most frequently used successors suitable for the meta-analysis were determined as organizational
commitment, organizational identification and employee retention. According to the results obtained,
the effect size of the relationship between employer brand and organizational commitment was weak,
and the effect size of the relationship between organizational identification and employee retention was
moderate.
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