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Abstract 

Agricultural support policies form the basis of sustainable development plans to ensure economic 

sustainability within the framework of global development goals. In the analysis, the total production 

of 10 agricultural products (cotton, sunflower, soybean, wheat, corn, rye, oat, paddy, and safflower), 

which are important in terms of agricultural production in Turkey, was used for the years between 1980 

and 2020. Analyzes were performed using the EViews-9 package program. The intervention analysis 

method was used in the study. First, the appropriate ARIMA model was determined, and then a dummy 

variable was added to the model for 2006, the year the support applications started, and the said effects 

were revealed. According to the analysis results, agricultural support policy and price difference 

payment support, which is one of the agricultural support instruments, has a positive effect of 

approximately 47% on the total agricultural production in the selected products group.  
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