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Oz

Arastirmanin temel amaci otellerin siniflandirilmasinda kullanilan yildiz sistemini dikkate alarak kimi
tiiketicilerin az yildizli, kimi tiiketicilerin ise ¢ok yildizli otelleri tercih etmesindeki temel giidiilerin
neler oldugunun ortaya konulmasidir. Bu amag dogrultusunda 2018 yili Temmuz ay1 icerisinde iig ve
bes yildizhi otellerde konaklayan 412 turist ile anket uygulamas: gerceklestirilmistir. Bununla birlikte
ilgili 12 otelin yoneticisi ile yar1 yapilandirilmis goriismeler yapilmistir. Anket uygulamasindan elde
edilen veriler arastirma amacina uygun istatistiki yontemler ile test edilmistir. Yonetici
goriismelerinden elde edilen veriler ayr1 ayr1 ve anket sonugclari ile karsilastirilarak yorumlanmuistir.
Arastirma sonucunda ankete katilan {i¢ ve bes yildizli otel miisterilerinin konakladiklar: otelin temizlik
hijyen, personel ilgi ve nezaketi ile yiyecek hizmeti gibi temel 6zelliklerinden memnun olduklar tespit
edilmistir. Uc yildizli otel miisterilerinin, temel 6zelliklerin otelden otele degismeyecegini diistinmeleri
ve tercihlerinin 6deme giiclinden bagimsiz olarak gergeklestigi anket sonuglarindan anlasilmaktadir.
Bes yildizli otel miisterileri ise y1ldiz sayis1 ¢ok olan otellerde bulunan ilave hizmetlere 6nem vermekle
birlikte temel 6zelliklerin daha iyi durumda olacag: kanaatindedirler.
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Abstract

The main purpose of the research is to reveal the basic motives of some consumers for choosing low-
star hotels and some consumers choosing multi-star hotels, taking into account the star system used in
the classification of hotels. For this purpose, a survey was conducted with 412 tourists staying in three-
and five-star hotels in July 2018. In addition, semi-structured interviews were conducted with the
managers of 12 hotels. The data obtained from the survey application were tested with statistical
methods suitable for the purpose of the research. The data obtained from the manager interviews were
interpreted separately and by comparing them with the survey results. As a result of the research, it has
been determined that the three and five-star hotel customers participating in the survey are satisfied
with the basic features of the hotel they are staying in, such as cleanliness, hygiene, staff interest and
courtesy, and food service. It is understood from the survey results that the three-star hotel customers
think that the basic features will not change from hotel to hotel and that their preferences are
independent of the purchasing power. On the other hand, five-star hotel customers give importance to
additional services in hotels with a high number of stars, in addition think that the basic features will
be in a better condition.
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