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Oz

Calismanin temel amaci, oyun bagimliligi, sadakat, satin alma niyeti ve memnuniyet arasindaki iliskiyi
incelemektir. Bu baglamda, oyun bagimhligi, sadakat, satin alma niyeti ve memnuniyet
degiskenlerinden olusan bir model ortaya konmustur. Bu model kapsaminda Tiirkiye’de yasayan ve
oyun oynayan 18 yasindan biiyiik 244 bireye kolayda drneklem yontemiyle ¢evrimici anket uygulanmas,
anketten elde edilen veriler yapisal esitlik modellemesi kullanilarak analiz edilmistir. Bu arastirma,
oyun iireten yazilima firmalar ve alanyazin i¢in 6nemli bulgular ve oneriler vermektedir. Elde edilen
bulgular neticesinde, oyun bagimliliginin sadakat iizerinde 6nemli bir etkisinin bulundugu ortaya
¢ikmaktadir. Bununla birlikte oyun bagimliliginin satin alma niyeti ve memnuniyet degiskenlerinin
iizerinde olumlu ve anlamli bir etki biraktig1 saptanmustir. Diger bir yandan memnuniyetin sadakat
tizerinde anlaml bir etkisi oldugu, memnuniyetin satin alma niyeti {izerinde anlaml1 bir etkisi oldugu
tespit edilmistir.
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Abstract

The main purpose of the study is to examine the relationship between game addiction, loyalty, purchase
intention and satisfaction. In this context, a model consisting of game addiction, loyalty, purchase
intention and satisfaction variables has been put forward. Within the scope of this model, an online
survey was applied to 244 individuals older than 18 years of age who live in Turkey and play games
with the convenience sampling method and the data obtained from the survey were analyzed using
structural equation modeling. This research provides important findings and recommendations for
game software companies and the literature. As a result of the findings, it is revealed that game
addiction has a significant effect on loyalty. However, it was determined that game addiction had a
positive and significant effect on the purchase intention and satisfaction variables. On the other hand,
it has been determined that satisfaction has a significant effect on loyalty and satisfaction has a
significant effect on purchase intention.
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