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Oz

Bu aragtirmanin amaci sorumsuz tiiketim davraniglarinin dnctillerini belirlemektir. Tiiketiciler sorumlu
tilketim hakkinda olumlu tutumlara sahipken, tiiketim eylemleri aymi dogrultuda degildir.
Tiiketicilerin tutum ve davramslari arasindaki tutarsizlik arastirmanin problemini olusturmaktadir.
Aragtirmada tiimdengelim yontemi kullarularak literatiirde yapilan calismalar incelenmistir. Bu
dogrultuda sorumsuz tiiketim davranislarinin onciilleri; yasam tarzi, kisilik 6zellikleri, ¢evreci biling,
degerler, tiiketici etkinligi ve iiriin Ozellikleri kapsaminda incelenmistir. Calismanin bulgularina
bakildiginda yasam tarzi boyutunda: Gergeklestirenler, Tecriibeliler ve Gayret Edenler, kisilik
ozellikleri boyutunda: Disa Doniikliik, Gelisime Aciklik, Kasif, Asi, Sihirbaz, Soytari, ¢evreci biling
boyutunda: Uriin Bilgisi, Uretim Bilgisi, Cevre Bilgisi, degerler boyutunda: Yenilige Agiklik,
Ozgenisletim, Bireyci Degerler, tiiketici etkinligi boyutunda: Algilanan Tiiketici Etkinligi, Sosyal Ikilem,
Uciincii Kisilerin Sorumlulugu, iiriin ézellikleri boyutunda: Uriin Fiyati, Uriine Ulagabilirlik, Uriin
Kalitesi gibi 6zelliklerin sorumlu tiiketimi engelleyen faktorler oldugu tespit edilmistir.
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Abstract

The main purpose of this research is to determine the antecedents of irresponsible consumption
behaviors. While consumers have positive attitudes about responsible consumption, their consumption
are not in line. The inconsistency between the attitudes and behaviors of consumers constitutes the
problem of the research. In the research, the studies in the literature were examined by using the
deductive method. In this direction, the antecedents of irresponsible consumption behaviors are;
lifestyle, personality traits, environmental consciousness, values, consumer activity and product
characteristics. Looking at the findings of the study, the factors that prevent responsible consumption
are found out to be; in the lifestyle dimension: Activist, experienced and diligent, in the dimension of
personality traits: Extraversion, Openness to Development, Explorer, Rebel, Magician, Jester,
environmental consciousness dimension: Product Knowledge, Production Knowledge, Environmental
Knowledge, values: Openness to Innovation , Self-expansion, Individualistic Values, in the dimension
of consumer effectiveness: Perceived Consumer Effectiveness, Social Dilemma, Responsibility of Third
Parties, in the dimension of product characteristics: Product Price, Product Availability, Product
Quality, etc..
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