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Oz

Bu calismada turizmde X, Y ve Z jenerasyonlarina ait bireylerin dijital ayak izlerinin belirlenmesi ve
jenerasyonlar arasi olusan turizmde dijital ayak izi farkliliklarin ortaya koyulmasi amaglanmuistir.
Calismanin Orneklemi tabakali amagli 6rnekleme ile segilen X jenerasyonu yas araligindan 5, Y
jenerasyonu yas araligindan 5 ve Z jenerasyonu yas araligindan 5 olmak iizere toplam 15 kisiden
olusmaktadir. Arastirmada veri toplama araci olarak yar yapilandirilmis goriisme formu
kullanmilmistir. Gortismeler 01-30 Nisan 2021 tarihleri arasinda gergeklestirilmis olup, ortalama 17-41
dakika araliginda stirmiistiir. Verilerin ¢6ziimiinde nitel veri analizi yontemlerinden betimsel analiz
yontemi kullanilmistir. Yapilan analizler sonucunda sosyal medya kullanim yogunlugunda Z
jenerasyonunun X ve Y jenerasyonunu gectigi goriilmiistiir. X ve Z jenerasyonuna ait katilimcilarin,
dijital ayak izinin kavramsal tanimi ile ilgili yeterli bilgiye sahip olmadiklari, yine benzer sekilde, dijital
ortamlarda gergeklestirilen eylemlerin gizliligi hakkinda X ve Z jenerasyonunun nispeten yeterli bilgi
sahibi olmadig1 ancak Y jenerasyonunun bu konuda daha fazla bilgi sahibi oldugu ulasilan bir diger
sonuctur. Gidilen destinasyonda sosyal medya paylasimlar1 konusunda Z jenerasyonuna ait
katilimcilarin X ve Y jenerasyonuna ait katilimcilardan daha fazla paylasim yaptiklar: goriilmektedir.
X, Y ve Z jenerasyonlarinin tamaminda seyahat dncesi ve seyahat esnasinda dijital ayak izi birakma
egilimi oldukga yiiksekken, seyahat sonrasinda Y ve Z jenerasyonlarinda dijital ayak izi birakma
egiliminin azaldi1g1 sonucuna varilmstir. Arastirma bulgularindan yola ¢ikilarak sosyal medya ve diger
dijital platformlar iizerinden pazarlama faaliyetleri bulunan isletmelere ve ilgili alanda calisan
arastirmacilara 6nerilerde bulunulmustur.
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Abstract

In this research it is aimed to understand the digital footprints of X, Y and Z generations and to
determine differences between generations” digital footprint tendencies in the context of tourism. The
sample of the study is 15 individual; 5 individual selected from each generations with stratified
purposive sampling method. Interviews were performed between 01-30 April and were around 17-41
minutes. Descriptive analysis method was used in the analyses of collected data. As a result of analyses;
it was understood that Z generation’s social media usage intensity is higher than other generations.
Also, it was found that the individuals from X and Z generations did not have enough knowledge about
the conceptional definition of digital footprint. Similarly they also did not have sufficient information
about the privacy of acitons performed in digital platforms, compared to Y gen. As for the social media
posts at the destination, it is seen that the participants from Z gen share more than the participants from
the X and Y gens. While the tendency to leave digital footprints before and during travel is quite high
in all generations, it has been observed that the tendency to leave a digital footprint in the Y and Z gens
after the trip has decreased. Based on the research findings, suggestions were made to businesses that
have marketing activities through social media and other digital platforms and to researchers working
in the relevant field.
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