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Oz

Bu c¢alismada; tiiketicilerin online alisverislerinde siber giivenlik ve sosyal miihendislik
farkindaliklarimin Gl¢lilmesi amaclanmaktadir. Calisma i¢in Oncelikle anket formu olusturulmus ve
olusturulan form ile 18-21 Subat 2019 tarihleri arasinda Bandirma Onyedi Eyliil Universitesi Merkez
Kampiisiinde egitim goren 693 6grenciden kolayda ornekleme teknigi ile veri toplanmistir. Verilerin
analizinde tanimlayici istatistikler ve Yapisal Esitlik Modellemesinden yararlanilmistir. Yapilan
analizler sonucunda tiiketicilerin siber giivenlik farkindaliklarinin hem online alisveris niyetleri hem
de sosyal miihendislik farkindaliklar1 iizerinde pozitif yonlii ve anlamlh etkisinin oldugu; sosyal
mithendislik farkindaliklarinin ise online alisveris {izerinde anlamli etkisinin olmadig1 yoniinde
bulgulara ulasilmistir. Calismada ayrica tiiketicilerin, siber giivenlik ve sosyal miihendislik
farkindalik karneleri ¢ikarilmigtir. Karneler, tiiketicilerin internet sitelerinde, siber tehditleri ihmal
ettiklerini ve géormezden geldiklerini gostermektedir.

Anahtar Kelimeler: Siber Giivenlik, Sosyal Miihendislik, Online Alisveris, Online Giivenlik, Dijital
Vatandaslik.
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Abstract

The aim of this study is to measure the sosyal engineering and cyber secrity awareness of online
shoppers. The survey tool was used in the research The surveys were conducted on 693 students who
has studying in Bandirma Onyedi Eylul University on February 18-21 2019. The data were collected
using the convenience sampling technique. Descriptive statistics and Structural Equation Modeling
were used in the analysis of the data. The results of Structural Equation Modelling shows that
consumer’s cyber security awareness has a positive and significant effect on both online shopping
intentions and social engineering awareness. Another finding obtained in the study is social
engineering awareness does not have a significant effect on online shopping intentions. In addition,
cyber security and social engineering awareness reports of consumer were created in the study.
Reports show that consumers neglect and ignore cyber threats on their websites.
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