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Oz

Bu arastirmanm amaci, {niversite Ogrencilerinin cinsiyetlerine gore internet hakkinda ne
diisiindiiklerini, interneti hangi amaglarla kullandiklarini, e-alisveris yapip yapmadiklarin,
yapiyorlarsanetiir {iriinler satin aldiklarini, ne siklikla e-aligveris yaptiklarini ve e-alisveris hakkindaki
goriislerini belirlemektir. Aragtirmanin verileri Van Yiiziincii Y1l Universitesinde 6grenimine devam
eden 581 ogrenci ile uygulamali bir ¢alisma yiiriitiilerek elde edilmistir. Veriler SPSS Versiyon 20
[statistik Programinda frekans dagilimi ve Ki-Kare testleri (Chi-Square Test X2) yapilarak
yorumlanmistir. Arastirma bulgulary, 6grencilerin interneti en ¢ok sirasiyla; arastirma yapmak, sosyal
medya araglarini kullanmak, miizik dinlemek, e-aligveris yapmak, e-bankacilik vee-posta islemleriigin
kullandiklarini gostermistir. Sosyal medya araglari kullanimsi, e-bankacilik ve e-posta islemleri yapan
katilimcilarin cinsiyete gore farklilik gosterdigi ve bu farkin istatistiki agidan anlamli oldugu tespit
edilmistir. Internetin zaman kayb1 ve sakincali bir sey oldugu, internette yapilan reklamlarin yeteri
kadar dikkat ¢cekmedigi, e-ticaret hakkinda bilgi eksikligi ve giivensizlik bulgular1 e-ticaret hacmini
olumsuz etkilemektedir.
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Abstract

The aim of this study is to determine what university students think about the internet according to
their gender, what purposes they use the internet, whether they do e-shopping, what kinds of products
they buy if they do, how often they do e-shopping and their opinions about e-shopping. The data of the
study was obtained by conducting an applied study with 581 students attending Van Yiiziinci Yil
University. The data were interpreted by SPSS Version 20 Statistical Program using frequency
distribution and Chi-Square tests (Chi-Square Test X2). The findings of the research were as follows;
research, using social media, listening to music, making e-shopping, making e-banking transactions,
making e-mail transactions. It was found that participants using social media tools, e-banking
transactions and e-mail transactions differed according to gender and this difference was statistically
significant. That the internetis a wasteof time and something objectionable, the advertisements made
on the internet do not attract enough attention, the lack of information about e-commerce and the
findings of insecurity negatively affect the e-commerce volume.
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