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Bu c¢alismanin amaci, Ekonomi Bakanlifi'nca yiiriitiilen Turquality markalasma destek
programi kapsamindaki mobilya sektorii markalarinin uluslararas: pazarlardaki tutundurma
uygulamalarinin, Turquality Projesi’ nin global Tiirk markalar1 olusturulmas: ve yurt disinda
olumlu Tiirk mali imaji1 yaratilmasi amaglarim1 destekler nitelikte olup olmadigini tespit
etmektir. Calismanin verileri, Turquality Projesi kapsamindaki 6 mobilya isletmesinden
derinlemesine miilakat yontemi ile toplanmis olup, betimsel analiz yontemi ile analiz
edilmistir. Yapilan arastirma sonucunda, isletmelerin yurt disinda tutundurma karmas:
bilesenlerinin kullanimina yonelik faaliyetlerinin, Programin Tiirk markalarindan diinya
markas1 yaratilmasi amacini gergeklestirmek adina uygun olmakla birlikte yeterli olmadig:
sonucuna varilmis; ayrica sinirh sayida pazara bagimh olduklar: tespit edilen isletmelerin,
pazar gesitlendirmesine yonelmelerinin faydali olacag1 énerisinde bulunulmustur.
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Abstract

The aim of this study is to determine whether the Turquality branding support program,
which is implemented by Republic of Turkey Ministry of Economy, and the business practices
in the furniture industry brands for the promotion of them in the international markets within
the scope of the Turquality Project support the aim of creating global Turkish brands and
positive image for Turkish goods abroad. The data of the study were collected by making in-
depth interviews with 6 furniture enterprises within the scope of the Turquality Project and
they were analyzed by using descriptive analysis method. At the end of the research, the
activities of the participating enterprises for the use of promotional mix components in abroad
were found to be insufficient for the purpose of creating a global brand from Turkish brands.
And also, it was proposed that trying to have a market diversity would be useful for the
enterprises, which were determined to depend on a limited number of markets, to be a global
brand.
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