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a Yonetim, Ekonomi ve Pazarlama Arastirmalar1 Dergisi
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Oz
Aile isletmelerinin muhasebecilerle aralarinda var olan bilgi asimetrisinin vekalet maliyetine
olan etkilerinin tespit edilmesi ¢alismanin amaci olarak belirlenmistir. Arastirma nitel olarak
gerceklestirilmistir. Arastirmada kullanilan veriler, faaliyet alanina bakilmaksizin kiiciik-orta
o6lgekli aile isletmesi sahipleri ve/veya yoneticileriyle yapilan goriismelerden elde edilmistir.

Bu ¢alismada igerik analizi siireci iki aragtirmact tarafindan yiiriitiilm{istiir

Sonug olarak; aile isletmeleri sahipleri ve yoneticilerinin biiyiik bir kismi muhasebe
konusundaki bilgilerinin, isletmelerin mali durumlarin takip edebilecek diizeyde oldugunu
belirtmiglerdir. Bilgi asimetrisi olusmadigi durumlarda, vekalet maliyetinin azalacagin
diistindiikleri goriilmiistiir. Bu nedenle, goriisiilen sirketlerin yarisindan fazlas: kapsaml bir
i¢ denetim yapmamaktadir.

Anahtar Kelimeler: Aile Isletmeleri, Bilgi Asimetrisi, Vekalet Maliyeti
Abstract

The aim of the study is to determine the effects of information asymmetry on agency cost in
the relationship of family businesses and accountants. The data used in this qualitative
research are gathered through interviews with the owners and/or managers of small-medium
sized family businesses regardless of activity area.

In this study the content analysis period was carried out by two researchers.

In conclusion, most of the family business owners and managers stated that they have enough
information on accounting to follow the financial situations of the organizations. It was also
determined that they think agency cost will go down when no information asymmetry is
present.
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