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Ozet

Sosyal paylasim sitelerinin son on yildir gelisimi ve degisimi hi¢ kuskusuz akademik calismalarin
da baslica konusu haline gelmistir. Bu yeni ve 6nemli platform, bir¢ok alanda oldugu gibi turizm
alaninda da oldukga sik kullanilmaktadir. Kullanicilar paylasim amaciyla sosyal paylasim
sitelerini kullanirken, turizm destinasyonlari da rekabet edebilmek amaciyla bir pazarlama araci
olarak bu mecray1 kullanmaktadirlar. Bu calismada da, Akdeniz {ilkelerinin ulusal turizm
orgiitlerinin, bir sosyal paylasim sitesi olarak Instagram kullamum diizeylerinin arastirilmasi
amagclanmigtir. Elde edilen veriler dogrultusunda; toplam paylasim, begeni ve yorum sayisi
acgisindan Hirvatistan'in 6n planda oldugu, en ¢ok takipgiye Tiirkiye'nin sahip oldugu, en ¢ok
etiketlemenin Italya ve en cok “Hashtag#” kullanimmin Ispanya tarafindan yapildig
goriilmektedir. Bununla birlikte, giinliik ortalama paylasim sayisinda Hirvatistan, paylasim
bagina diigen ortalama begeni ve yorum sayisinda ise Ispanya 6n plana ¢ikmaktadir.
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Abstract
The development and change of social networking sites over the last decade have undoubtedly
become the main topic of academic studies. This new and important platform is used quite often
in the tourism field as it is in many areas. While people use social networking sites for purpose
of sharing, tourism destinations also use this channel as a marketing tool to compete. In this
study, it is aimed to investigate Instagram -as a social sharing site- usage levels of national
tourism organizations of Mediterranean countries. The findings indicate that Croatia is the best
in terms of total share, likes and comments, Turkey has the most followers, Italy is the most
labelling and Hashtag# is the most used by Spain. However, in the average number of shares per
day, Croatia is the best in terms of average likes and comments per share.
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