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Oz

Diinya’da giderek artan gida ihtiyacini karsilamak ve acglik sorununa g¢are bulmak gibi
sebeplerle yasamimizin icine dahil edilen “Genetigi Degistirilmis Organizmalar (GDO)”
kavrami ile bu kavramin yararlari ve zararlari, hakkinda en ¢ok tartisilan konular arasinda
onemli bir yer olusturmaktadir. Tiiketiminin yaratacag: etkilerin heniiz tam olarak ortaya
¢ikarilamamis olmas: tiiketicilerin bu kavram ile ilgili ne diisiinecegi ve nasil bir tavir
sergileyecegi konularinda kararsiz kalmasma neden olmaktadir. Bu calisma ile tiiketiciler
tarafindan GDO kavramini nasil algiladiklarinin ve GDO ile hormon, tarim ilaci gibi diger
kavramlar arasindaki farkliligin ne kadar algilandiginin ve bu alginin tiiketime yansimasinin
ortaya cikarilmas: amaglanmaktadir. Bu amag ile hazirlanan anket sorular1 450 kisiye
uygulanmis ve sonuglar SPSS 18 ile analiz edilmistir. Arastirma sonucunda 6zellikle GDO ve
hormon kavramlariin birbirlerine Kkaristirildigr gozlenmektedir. GDO arastirmalarinin
gidalarin iceriklerinin zenginlestirilmesi igin yapilmasi onaylanmakla birlikte tiiketim
stirecinde korku yarattig1 ve tiiketilmek istenmedigi ortaya ¢ikmaktadir.

Anahtar kelimeler: GDO, genetigi degistirilmis gidalar, tiiketici algisi.
Abstract

To overcome the increasing food demand and resolving the starving problems in the World,
“Genetically Modified Organism” (GMO) is now in our life and a big discussion is ongoing
about benefits and harms on the matter. Since the effects of consumption of GMO products are
still not clear, consumers can not manage how to behave and react. This study is based on to
assess the consumers” GMO perception and perception of consumers’ about the difference of
GMO with hormons, agricultural medicines and other concepts in which this study aims
reflection of this perception the consumption. For this purpose, 450 people are questionnaired
and results are analysed and summarized with SPSS 18. As a result of this study, it is observed
that GMO and hormones are mixed by consumers.It is obviously affirmative approach that
GMO searches can be made for food quality upgrade but, at the consumption, stage fear and
unconsumption tendency are observed.
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