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Oz

Isletmelerin amaclarina ulasabilmek icin kullandiklar1 en o6nemli araclardan birisi de
isgorenlerdir. Dolayisiyla isletmeler isgorenlerin performansimi ve motivasyonunu
artirabilmek amaciyla gesitli motivasyon araglar1 kullanmaktadir. Fakat bu araglar her
isletmede ayru etkiye sahip olmamaktadir. Bu sebeple sektorel bazda isgdrenlerin motivasyon
araclarini algilama diizeylerinin belirlenmesi biiyiik onem tasimaktadir. Bu ¢alismada bilgi
teknolojileri sektoriinde yer alan isgorenlerin motivasyon araglarina verdikleri énem ve bu
araclar1 algilama diizeylerinin belirlenmesi amaglanmistir. Calisma kapsaminda Ankara ilinde
bulunan 408 bilgi teknolojileri isgoreni tizerinde anket calismasi yapilmis olup elde edilen
veriler demografik ve kurumsal degiskenler agisindan degerlendirmeye tabii tutulmustur.
Yapilan analizler sonucunda motivasyon araglarindan {icret, egitim/yiikselme olanaklar ve is
giivencesinin bilgi teknolojileri isgorenleri tizerinde en biiyiik etkiye sahip olan araglar oldugu
saptanmugtir.
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Abstract

One of the most important tools the businesses use to reach their aims is the employees.
Various motivational tools are being used to increase the performance and motivation of
employees. However, these tools do not have the same effect in every sector. That is why it is
really important to determine the effects of motivational tools on sectoral basis. In this study,
the aim is to determine the importance the employees give the motivational tools and their
perception level of those tools in the information technologies sector. Within the study, a
survey on 408 employees on information technologies sector in Ankara has been done and the
data obtained at the end of the survey has been evaluated with regards to demographic and
institutional variables. Following the analysis done, it has been determined that the
motivational tools that are wages, education or advancement opportunities and job security
have the highest effect on employees in the information technologies sector.
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