Yonetim, Ekonomi ve Pazarlama Arastirmalar1 Dergisi
2020, 4(6): 452-462
DOI: 10.29226/TR1001.2020.237
ISSN: 2587-0785 Dergi web sayfasi: https://www.yepad.org

ARASTIRM A MAKALESI

Calisma Arkadaslarina Giivenin Orgiitsel Bagliliga Etkisinde Orgiitsel Dislanmanin
Diizenleyicilik Rolii

Dr. Ali GURSOY, Kara Kuvvetleri Komutanligs, e-posta: yucelaligursoy@hotmail.com
ORCID ID: 0000-0002-8408-2415

Oz

Calisanlarin diger bireylerle ve 6rgiitleriyle kurduklariiliskiyi belirleyen unsurlardan biri de giivendir.
Giivenin olmadig bir ortam, bireylerde stres yaratarak onlari, ortami degistirme ¢abasina itecektir.
Yoneticiler ise orgiitsel etkinligi ve verimliligi yiikseltmek amaciyla ¢alisanlarin bagliliklarim artirmaya
cabalamaktadir. Calisan bagliligini artirmanmn yollarindan biri de giiven duygusunun gelistigi bir 6rgiit
ortaminin yaratilmasidir. Bu calismanin amaci ¢alisma arkadaslarina duyulan giivenin, orgiitsel
baglilik tizerindeki etkisini arastirmaktir. Ayrica orgiitsel dislanmanin ¢alisma arkadaslarina giivenile
orgiitsel baglilik arasindakiiliskide diizenleyici etkisini incelemektir. Arastirmada veriler, 2019 yilinda
bir bankanin Ankara ilinde faaliyet gosteren 25 farkli subesinden toplanmistir. Kolayda orneklem
yontemiyle ve kesitsel olarak 139 galisandan veri toplanmistir. Arastirma hipotezlerini test etmek
amaciyla korelasyon ve regresyon analizleri yapilmistir. Sonuglar c¢alisma arkadaslarina giivenin
orgiitsel bagliligin bir dnceli oldugunu gostermektedir. Ayrica ¢calisma arkadaslarina duyulan giivenin
orgiitsel baglilik tizerindeki olumlu etkisinin, orgiitsel dislanma algisinin yiiksek olmasi durumunda
zay1ifladig tespit edilmistir.
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Abstract

Trust is one of the factors that determines the relationship that employees establish with other
individuals and their organizations. An environment where there is no trust will cause stress in
individuals and force them to try to change the environment. Managers strive to increase employee
commitment in order to increase organizational efficiency and productivity. One way to increase
employee loyalty is to promote trust in the organizational environment. The purpose of this study is to
investigate whether confidence in coworkers has an impact on organizational commitment. It also
examines the moderating effect of organizational ostracism in the relationship between trust in
coworkers and organizational commitment. The data was collected from 139 participants workingin 25
different branches ofa privatebank operatingin Ankarain 2019 with a convenience samplingand cross-
sectional method. Regression and correlation analysis were conducted to test the research hypotheses.
The results show that trust in colleagues is an antecedent of organizational commitment.In addition, it
has been determined that the positive effect of trust in colleagues on organizational commitment
weakens when the perception of organizational exclusion is high.
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