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Oz

Ankarailinde gerceklestirilen bu ¢alismada bir hastaneisletmesindeisveren markasi, duygusal baglihk
ve Ozgecilik degiskenleri arasindaki iligkileri hem dogrudan, hem de aracilik etkisiyle ortaya koymak
amaclanmistir. Arastirma verileri ilgili saglik isletmesinde gorev yapan 338 saglik calisanina (hemsire
ve hastabakici) yonelik olarak 2019 y1l1 Kasim déneminde toplanmistir. Korelasyon analizi sonucunda
isveren markasi, duygusal baglilik ve 6zgecilik arasinda pozitif yonde anlaml bir iliski bulundugu
tespit edilmistir. Elde edilen bulgulardan isveren markasmin duygusal baglilik ve 6zgecilik iizerinde
anlamli bir etkisinin oldugu tespit edilmis, ayrica duy gusal baghligin da 6zgecilik iizerinde anlamli bir
etkisinin bulundugu goriilmiistiir. Buna gore saglik calisanlarinin isveren markasi algilarinin artmasi
durumunda duygusal baghlik ve dzgecilik diizeylerinin de artacag goriilmektedir. Ote yandan elde
edilen arastirma bulgulari, incelenen saglik isletmesinde isveren markasinin 6zgecilik {izerindeki
etkisinde duygusal baghligin kismi aracilik etkisinin oldugunu da gostermektedir.
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Abstract

In this study, it is aimed to reveal the relationship between employer brand, affective commitment, and
altruism in a health organization. Research data were obtained in November 2019 from 338 hospital
employees (nurse, caretaker) working in healthindustry. As a result of the correlation analysis, it was
found that there was a positive correlation between employer brand, affective commitment and
altruism. According to the results of the regression analysis, it is seen that employer brand has a
significant effect on affective commitment and altruism, and affective commitment has a significant
effect on altruism. Accordingly, the altruism and affective commitment levels of the health employees
willincreaseif the perception of employer brandincreases. At the sametime, it can be stated that if the
level of affective commitment increases, altruism levels will increase too. In addition, research findings
show that affective commitment has a partial mediating effect on the effect of employer brand on
altruism in health industry.
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