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Oz

Bu calismada siirdiiriilebilir pazarlama perspektifinden, otellerin ¢evre dostu uygulamalar: ve bu
uygulamalara yonelik tiiketicilerin satin alma davraniglari arastirllmigtir. Aragtirmanin amaci, otellerin
gerceklestirmis olduklari stirdiiriilebilir pazarlama uygulamalarinin belirli bir zaman diliminde
tiiketicilerin satin alma sikligini etkisi ile tiiketicilerin demografik o6zelliklerine gore farkliliklarm
belirlenmesidir. Bu amag¢ dogrultusunda, Antalya’da faaliyet gosteren siirdiiriilebilir otel
uygulamalarina sahip otellerde konaklayan tiiketicilerle yiiz yiize goriisiilerek toplamda 108 adet
kullanilabilir veriye ulagilmistir. Arastirma verileri 2017 Temmuz ile 2018 Ekim aylar1 arasinda
toplanmistir. Aragtirma sonuclarina gore; gevreye duyarli olan {iriinleri satin almaya yonelik
davraniglar hususunda ¢evre bilinci, kisilerin egitim seviyeleri, gelirleri, meslekleri ve yas gruplarmn
arasinda farklilik oldugu tespit edilmistir. Tiirketicilerin satinalma davranislari 6zellikle gelir diizeyine
ve seyahat sikligina bagli olarak farklilik gostermektedir. Siirdiiriilebilir otelcilik uygulamalarmm
yayginlastirilmasi, 6zellikle dogal gevre ve kaynaklarin korunmasi agisindan oldukga énemlidir. Oyle
ki, s6z konusu uygulamalar sosyo-kiiltiirel ve ekonomik boyutta oldugu kadar c¢evresel boyutta da
koruma- kullanma dengesini gozetmektedir.
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Abstract

In this study, theenvironmentally friendly practices of hotels and the purchasingbehavior of consumers
towards these practices are discussed from a sustainable marketing perspective. The purpose of the
research is why hotels with sustainable marketing practices are preferred by consumers and how these
practices affect consumers' purchasing behavior. In line with this purpose, 108 usable data were
obtained by meeting face-to-face with consumers staying in hotels with sustainable hotel applications
operatingin Antalya.The research data were collected between July 2017 and October 2018. According
to the research results; It has been determined that there is a difference between environmental
awareness, education levels, income, professions and age groups of people in purchasing
environmentally sensitive products. Promoting sustainable hotel practices is very important especially
in terms of protecting natural environment and resources. So much so that the said practices observe
the balance of protection-utilization in theenvironmental dimension as well as in the socio-cultural and
economic dimension.
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