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Oz

Modern teknolojilerin ve internetin giderek tiiketicilerin hayatinda daha fazla yer bulmasiyla birlikte,
isletmelerin miisterileriyle iletisim kurma bigimleri de degismeye baslamistir. Geleneksel pazarlama
taktikleri yerini etkilesimli, miisteri merkezli pazarlamaya birakmistir. Inbound (gelen) pazarlama,
alakali ve degerli icerik yoluyla potansiyel miisterilerin dikkatini ¢ekmeye ve onlar1 miisterilere
doniistiirmeye odaklanan bir pazarlama yontemidir. Bu yenilik¢i konsepte ihtiyag, outbound (giden)
pazarlamanin insanlarm faaliyetlerini kesintiye ugratmasindan ve dolayisiyla etkisini kaybetmesinden
kaynaklanmistir. Icerik pazarlamasi, arama motoru optimizasyonu ve sosyal medya pazarlamasi en
onemli gelen pazarlama araglari arasindadir. Gelen pazarlamanin baglica faydalariise, miisterilerle
uzun vadeli ve degerli iliskiler kurmak, marka imaj1 gelistirmek, pazarlama ¢abalarinin 6l¢iilebilmesi,
diisiik maliyet ve goriintirliigin arttirilmasi bulunmaktadir. Bu makale, gelen pazarlama, gelen
pazarlamanin avantajlari, gelen ve giden pazarlama arasindaki farkliliklar hakkinda genis bir
kavramsal gergeve olusturmaya odaklanmaktadir. Makale ayrica isletme yoneticilerinin pazarlama
kararlarin1 verirken kullanabilecegi gelen pazarlama stratejileri igin de rehberlik etmeyi
amacglamaktadir.
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Abstract

As modern technologies and the Internet are increasingly finding a place in consumers'lives, the way
businesses communicate with their customers has also started tochange. Traditional marketing tactics
have been replaced by interactive, customer-centered marketing. Inbound marketing is a marketing
method that focuses on getting the attention of potential customers and turning them into customers
through relevant and valuable content. The need for this innovative concept stemmed from outbound
marketing interrupting people's activities and thus losing its influence. Content marketing, search
engine optimization and social media marketing are among the most important inbound marketing
tools. The main benefits of inbound marketing are establishing long-term and valuable relationships
with customers, developing brand image, measuring marketing efforts, increasing low cost and
visibility. This article focuses on creating a broad conceptual framework on inbound marketing, the
advantages of inbound marketing, and the differences between inbound and outbound marketing. The
articlealsoaims to guide theinbound marketing strategies thatbusinessmanagers can use to make their
marketing decisions.
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