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Oz

Tiiketicilerin harcadigl para ve emek degerlendirildiginde, firmalar igin 6zel giinler adeta bir
firsat niteligindedir. Ancak 0Ozel giinler i¢in kurgulanan kampanyalarin basarili olmasi
tiiketicilerin satin alma davranislarina etki eden faktorlerin dogru bir sekilde tespit edilmesine
baghdir. Bu noktada Planli Davranis Teorisi (PDT) devreye girmektedir. Bu teoride, bireylerin
bir davranisi gerceklestirmelerinin birincil agiklayicisi niyet degiskenidir. Niyetin ise davranisa
yonelik tutumlar, 6znel normlar ve algilanan davranissal kontrol tarafindan agiklandig: ifade
edilmektedir Bu calismada tiiketicilerin 6zel giinlerdeki satin alma davranislar1 PDT modeli
cercevesinde incelenmektedir. Bu cergevede 6zel giinlerde satin alinan hediyenin en ¢ok kaliteli
olmasina, estetik goriinmesine ve garantili olmasina dikkat edildigi belirlenmistir. PDT analiz
sonucuna gore, Ozel giinlerde hediye tiriin satin alma niyeti {izerindeki en biiyiik katkiy1 (=0,483)
Davramsa Yonelik Tutum degiskeninin sagladigy tespit edilmistir. Ayrica 6zel giinlerde hediye
iriin satin alma davmmg: tizerinde niyet degiskenin agiklayici olmasmin daha fazla (=0,402)
oldugu sonucuna ulagilmistir
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Abstract

When the money spent and the effort exerted by the consumers are considered, special days
almost serve as an opportunity for the companies. However, the success of the campaigns
designed for special days depends on properly identifying the factors affecting the purchasing
behavior of consumers. Here comes into play the Planned Behavior Theory (PBT). In this theory,
intention is the primary explanatory variable for the individuals to perform a behavior. On the
other hand, the intention is explained by the attitudes towards behavior, subjective norms, and
perceived behavioral control. In this study, the purchasing behavior of consumers on special days
was examined within the framework of PBT model. Within this scope, it was found that the
consumers paid attention themost to the quality, aesthetics, and guarantee when purchasing gift
on special days. According to the result of the PBT analysis, it was also found that the variable
“Attitude Towards Behavior” made the highest contribution (=0,483) to the intention to purchase
gift on special days. Furthermore, it was concluded that the variable of intention explained more
the gift-purchasing behavior on special days (=0.402).
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