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Oz

Bu calismanin amaci, Covid-19un Diinya genelinde yaratmis oldugu endise ve korku
duygularmin, tiiketici bakis agisiyla ne gibi yansimalari oldugunu incelemek, kisa vadeli tiiketici
davranisi cercevesinde, degisen, doniisen ve eksen degistiren satmnalma davranislarinin neler
oldugunu tespit etmektir. Onceki calismalar agirhkli olarak, finansal krizlerde degisen tiiketici
davranisina odaklanmistir. Sozkonusu calisma ise giincel bir konu olan Covid-19 salginim
pazarlama disiplini acisindan inceleyerek, pandemik bir hastalifin neden oldugu bir kriz
ortaminda tiiketicinin tutum ve davranislarini sorgulayan ilk ¢alismadir. Yontem olarak
derinlemesine miilakat teknigi kullanilarak kesifsel bir arastirma gergeklestirilmistir. Vakanin
Tirkiye’de ilk gorildigi giin ve dort hafta sonrasinda toplam 10 katilmciyla iki kez
gerceklestirilen online miilakatlar sonucunda, tiiketicilerin satinalma davramslarmin stoklama,
belli iiriin kategorilerine yonelme, gereksiz alimlardan kaginma ve farki kategoriler ve farkl satis
kanallar1 tercih edilmesi yoniinde farklilastigi izlenmistir. Sonuglar {izerinde degerlendirmeler
yapilarak, isletmelere olas1 benzer krizler igin dneriler sunulmustur.
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Abstract

The aim of this study is to examine the reflections of the worry and fear that Covid-19 has caused
around the world from the consumer point of view, and the changing, transforming and axis-
changing purchasing behavior within the framework of short-term consumer behavior. Previous
studies have mainly focused on changing consumer behavior in financial crises. This study is the
first study to investigate the attitudes and behaviors of the consumer in a crisis caused by a
pandemic disease by examining the Covid-19 outbreak in terms of marketing discipline. Cases in
Turkey was investigated with online depth-interviews with 10 participants at the first day of the
first cases and 4 weeks later in two sessions and it was observed that the purchasing behavior of
consumers differed in terms of stocking, turning towards certain product categories, avoiding
unnecessary purchases and preferring different categories and different sales channels. Evaluations
were made based on the observed results, and recommendations were presented to businesses for
possible similar crises.
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