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Oz

Bir firmanmn kurulusu ve devamlilig i¢in sektoriin giincel durumu, ekonomik kosullar ve
girisimci davranist Onemli etkenlerdir. Literatiirde, girisimci davranisinda genellikle
girisimcinin kisisel 6zellikleri {izerinde durulmaktadir. Bununla birlikte, girisimcinin sosyal
sermayesi gibi faktorlerin de etkili olabilecegini gosteren calismalar vardir. Bu baglamda, sosyal
sermayenin girisim stirecini kolaylastirici olabilecegi de tartisilmaktadir. Bu ¢alismanin amaci,
kiiciik olgekli firmalarin girisimcilik siirecinde yararlanilan sosyal sermayesinin belirlenmesidir.
Tesadiifi olmayan oOrnekleme yontemlerinden kolayda Ornekleme yontemiyle girisimcilere
ulasilmistir. Girisimcilerle yiiz yiize goriismeler yapilmis ve anket formu uygulanmistir. Veriler
SPSS 23 istatistik programi kullanilarak analiz edilmigtir. Arastirmada elde edilen bulgular,
girisimcilik ve sosyal sermaye arasinda pozitif iliski oldugunu gostermistir. Girigimcilerin
firmalarimi kurma ve devamliligini saglamak i¢in finansal sermaye, is giicii, bilgi ihtiyaci,
tedarik gibi konularda sosyal sermayeden yararlandiklari tespit edilmistir.
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Tezindeki Arastirmadan Yararlanarak Hazirlanmigtir.
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Abstract

Sector structure, economic conditions and entrepreneurial behavior are important factors for the
establishment and continuity of a company. In literature, the entrepreneurial behavior usually
focuses on the personal characteristics of the entrepreneur. However, there are studies showing
that factors such as entrepreneur's social capital may also be effective. In this context, it is also
argued that social capital can facilitate the entrepreneurship process. The aim of this study is to
determine the social capital of small firms used in the entrepreneurship process. Entrepreneurs
were reached by using sampling method, which is one of the non-random sampling methods.
Entrepreneurs were interviewed face to face and a survey was applied. The data were analyzed
with SPSS 23 statistical program. Findings obtained in the study showed that there is a positive
relationship between entrepreneurship and social capital. It has been determined that
entrepreneurs use social capital in subjects such as financial capital, labor force, information
need, and supply in order to establish and maintain a firm.
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