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Oz

Gidalar {ilkelerin kiiltiirlerini, ulusal mutfaklarini, yiyeceklerini tanitmak, yabanci turistleri
cekmek ve ayni zamanda siyasi iliskiler kurmak icin kullanilmakla birlikte, soguk savas
doneminin ardindan yumusak gii¢ unsuru olarak da degerlendirilmektedir. Bu ¢alismanin
amaci, kiiltiirel diplomasi i¢inde yumusak gli¢ olarak ele alinan gastrodiplomasi kavraminin
kiireyerellesme fenomeni igerisinde degerlendirilmesidir. Tiirk Patent Enstitiisii'niin (2019)
bilgileri dogrultusunda Ezogelin Corbasi, Osmanli Serbeti ve Tiirk Lokumu geleneksel iiriin ad1
olarak nitelendirilirken, ¢orbalardan yorelere 6zgii peynirlere, etli ve sebzeli yemeklere kadar
farkli yelpazelerde iiriin gesitliligi bulunmaktadir ve bu durum etkisini cografi isaretlerde
gostermektedir. Bu {rlinlerin yumusak gili¢ olarak nitelendirilen gastrodiplomaside
kullanilmas1 {iilke tanitiminin yaninda yerel yiyeceklerin kiiresellesme karsisinda yok
olmamasini da saglamaktadir.
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Abstract

Foods are used to advertising countries' cultures, national cuisines, food, attract foreign tourists
and also establish political relations. However, foods are also considered as a soft power factor
after the cold war period. The aim of study is to evaluate the concept of gastrodiplomacy, which
is considered as a soft power within cultural diplomacy, in the globalization phenomenon. In
accordance with the information of the Turkish Patent Institute (2019), Ezogelin Soup, Ottoman
Sherbet and Turkish Delight are described as traditional products, while there is a wide variety
of products ranging from soups to local cheeses with meat and vegetables. The use of these
products in gastrodiplomacy, which is described as soft power besides the promotion, the
country will ensure that local foods do not disappear in the face of globalization.
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