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Oz

Birlesmis Milletler Diinya Turizm Orgiitii'niin verilerine bakildiginda, kiiresel ekonomi,
gelismekte olan ekonomilerde biiyiiyen bir orta sinif, teknolojik gelismeler, yeni is modelleri,
uygun fiyath seyahat maliyetleri ve vize kolayli1 gibi etkenlerin sayesinde, uluslararas: turist
varigl 2018 yilinda % 5 oraninda biiytliyerek 1,4 milyar seviyesine ulagsmistir. Ayn1 zamanda
turizmden elde edilen ihracat kazanci da 1,7 trilyon dolara yiikselmistir (UNWTO, 2019).
Ortaya ¢ikan bu sonug, sektdrii ekonomik biiyiime ve kalkinma icin gercek bir kiiresel giic
haline getirerek daha fazla ve daha iyi iglerin ortaya ¢ikarilmasma tesvik etmektedir. Giderek
artan ekonomik gosterge ve teknolojik yenilikler sayesinde isletmelerin pazarlama
faaliyetlerinde de yenilikler yasanmaktadir. Bu caligmanin amaci, ortaya ¢ikan teknolojik
yeniliklerin turizm sektoriindeki pazarlama faaliyetlerine etkisini ortaya koymaktir. Bu amag
dogrultusunda, internet ortaminda pazarlama kavramina yonelik kavramsal bir inceleme
yapilmigtir. Literatiirde yer alan caligmalar incelenerek, internet ortaminda pazarlamanin
turizm sektorii agisindan olumlu ve olumsuz yonleri tartisilmistir. Calisma sonucunda,
isletmelerin gelisen teknolojilere uyum saglamalari, pazarlama faaliyetlerinde yeni teknolojilere
entegre olmalar1 konusundaki gereklilikler ortaya konulmustur.
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Abstract

According to the United Nations World Tourism Organization, international tourist arrivals
grew by 5 % in 2018 to reach the 1,4 billion, thanks to factors such as the global economy, a
growing middle class in emerging economies, technological advances, new business models,
affordable travel costs and visa convenience. At the same time, export revenue from tourism
has increased to $ 1.7 trillion (UNWTO, 2019). This result makes the industry a true global force
for economic growth and development, and encourages more and better jobs to be created.
Thanks to the increasing economic indicators and technological innovations, innovations are
also experienced in the marketing activities of the enterprises. The purpose of this study is to
reveal the effect of emerging technological innovations on marketing activities in the tourism
sector. In line with this purpose, a conceptual study on the concept of marketing in the internet
environment has been carried out. By examining the studies in the literature, the positive and
negative aspects of marketing on the internet for the tourism sector are discussed. As a result of
the study, the requirements for businesses to adapt to developing technologies and to integrate
with new technologies in marketing activities were revealed.
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