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Oz

Cografi isaretler, ait oldugu cografyanin ozelliklerini tasimas: itibariyle sinai miilkiyet haklarina
tabi olan, kiiltiirii yansitan, yoresel, bolgesel ve ulusal diizeyde iktisadi fayda saglamasinin yaninda
monopol bir gii¢ olusturma ozelligi olan sembollerdir. Bununla birlikte yerellik vurgusuyla
surdiiriilebilirlik, eko-turizm, gastronomi turizmi ic¢in dogal bir hedeftir. Bu ¢alismanin amac
Eskisehir'in sahip oldugu cografi isaretli iiriinlerin degerlendirilmesidir. Elde edilen veriler
dogrultusunda Eskisehir’in sahip oldugu dort mahreg¢ bir mense isaretli iiriin bulunmakla birlikte
halihazirda kazandirilabilecek cog rafi isaretli iiriin sayis1 sehrin aldig1 gogler ve bu gdoglerle olan
kiiltiirel etkiletisimden dolay1 fazladur.
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Bu calisma 20. Ulusal Turizm Kongresi (UTK20) ve 4. Uluslararasi Turizm Kongresi'nde (4th International
Tourism Congress —1TC2019), bildiri olarak sunulmustur.
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Abstract

Geographical indications are symbols that are subject to industrial property rights, reflect the
culture and provide economic benefits at local, regional and national level as well as forming a
monopoly power. Nevertheless, sustainability with an emphasis on locality is a natural target for
ecotourism and gastronomic tourism. The aim of this study is to evaluate the geographical
indication products owned by Eskisehir. Eskigehir has four protected geographic indication and
one origin marking. Moreover, the number of geographically marked products that can be gained is
higher due to the migrations received by the city and the cultural interaction with these migrations.
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