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Oz

E-ticaretin ilk Orneklerine bakildiginda ticaret amaci gitmeyen sitelerden olustugu ve
Amerika’da ortaya ciktig1 goriilmektedir. Internetin gok fazla yaygin olmamast ve kullaniminin
maliyetli olmasi sebebiyle sadece biiyiik firmalar kullanmistir Teknolojinin gelismesi ve
kullanimin yayginlagsmasi sebebiyle e- ticaret yayilmaya kullanimi yayilmaya baglamistir. Asil
amaci ticaret olmayan internet, ticaret potansiyelinin fark edilmesiyle birlikte, ¢ok hizli olarak
bir ticaret platformuna doniismiistiir Tiirkiye'de e-ticaret firmalart her gecen giin artis
gostermektedir. Son yillarda teknolojinin hizla gelismesiyle, diinyada e-ticaret kullanimi
artmistir. Ayrica Tiirkiye’de de sagladig cesitli avantajlardan dolay: hem tiiketiciler hem de
firmalar tarafindan kullamilmaya baglamistir. Bunun en 6nemli nedeni geleneksel ticaretin
yerini elektronik ticaretin almis olmasidir. Teknolojide yasanan gelismeler isletmeleri, degisime
ve gelismeye zorlamaktadir. Igletmeler, e-ticaretin kiiresel pazara kolay ve hizli erigim
saglamasi, zaman ve mekan smirlarini ortadan kaldirmasi, maliyetsiz olmasi nedeniyle
faaliyetlerini hizla e-ticarete uygun hale getirmektedir. Elektronik ticaretin diger gelisen
ekonomilerde oldugu gibi Tiirkiye Ekonomisi {izerine de etkileri fark edilmektedir
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Abstract

Considering the first examples of e-commerce, that is seen most of them are nonprofit
commerce websites and established in the US. The Internet was not so popular and because of
its high cost of usage, only large companies had that advantage. With the development of
technology and spreading its usage, e-commerce has become commonly used. Trading was not
the main purpose of the Internet, with the perception of the potential of trading, has
transformed rapidly such a trading platform. The number of e-commerce companies is
increasing each day With the development of technology in recent years, e-commerce usage is
increased. Besides, thanks to its various advantages started to be used by companies and
consumers, too. The main reason beyond that the traditional trade is replaced with e-commerce.
Development of technology is forcing companies to change and improvement. Companies use
e-commerce for, is providing easy and fast access to the global market, eliminating limits of
time and space, and its costless advantages make its activities suitable for e-commerce quickly.
As in other developing economies, electronic commerce has noticeable effects on the economy
of Turkey.

Keywords : E-Commerce , Factors Effecting E-Commerce , Internet Sales
Received: 16.08.2019
Accepted: 25.09.2019

Suggested Citation: Erman, C. (2019). Development Of E-Commerce In Turkey After 2000,
Yonetim, Ekonomi ve Pazarlama Arastirmalar: Dergisi, 3(5):192-207.

© 2019 Yonetim, Ekonomi ve Pazarlama Arastirmalari Dergisi.

193


https://www.yepad.org/
mailto:canan.erman@hotmail.com

