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KAVRAMSAL MAKALE

Turizm Isletmelerinde Marka Konumlandirma
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Oz

Kiiresellesmenin iilkeler arasindaki siyasi, ekonomik simirlari ortadan kaldirmas: isletmeler
arasindaki rekabeti artrmustir. Pazara aymi isleve sahip siirekli yeni iiriin ve markalar
girmektedir. Turistik iirtinlerin tiiketicilere nasil ve hangi sartlarda sunulacag: ve tiiketicilerin
bunlar1 nasil algilayacaklar1 noktasinda konumlandirma Onemlidir. Turistik faaliyete
katilanlarin siirekli artmast ve turizm isletmelerinin yayginlasmasi ile sektdrde artan rekabet
ortaminda isletmelerin ayakta kalabilmesi icin tiiketicinin goziinde igletmenin farkl algilanmasi
gerekmektedir. Bu c¢alismada, turizm isletmeleri igin Onemli bir ara¢ olan marka
konumlandirma kavrami ve konumlandirma stratejileri teorik diizeyde incelenmistir. Sektorde
yogunlasan rekabet ortaminda turistik tiriin ve hizmetlerin 6zelliginden dolay1 fonksiyonel
farkliliklarinin az olmasi nedeniyle birgok degiskene baglh olan tiiketici tatmininin saglanmasi
i¢in isletmelerin iiriin ve hizmetlerin farkindalk yaratacak belli bir deger iizerinden tiiketiciye
sunulmasi, marka konumlandirmanin gerekliligini ortaya ¢ikarmaktadir.
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Abstract

The abolition of political and economic boundaries between countries as a result of
globalization has increased the competition among companies. In this regard, brand positioning
is important at the point of the introduction of new products and brands with the same function
in the market, how and under what conditions tourist products will be offered to consumers
and how consumers will perceive them. To survive in an environment of increasing
competition in the sector with the continuous increase of the participants in the touristic activity
and the spread of tourism companies, it is necessary for the companies to be perceived
differently in the eyes of the consumer. In this study, the brand positioning concept and
positioning strategies, which are important tools for tourism companies, are researched at
theoretical level. In order to ensure consumer satisfaction due to the low functional differences
resulting from the characteristics of touristic products and services in the competitive
environment intensified in the sector; offering products and services to consumers by the
companies at a certain value that will create awareness, reveals the necessity of brand
positioning.
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