Yonetim, Ekonomi ve Pazarlama Arastirmalari1 Dergisi
2019, 3(4):1-36.
DOI: 10.29226/TR1001.2019.133
ISSN: 25870785 Dergi web sayfasi: https://www.yepad.org

ARASTIRMA MAKALESI

I¢sel Pazarlama Uygulamalarinin Hasta Giivenligi Kiiltiirii Uzerine Etkisinde I¢
Girisimcilik ve Kisilik Ozeliklerinin Diizenleyici Rolii*

Dr. Ogr.Uyesi Ali ARSLANOGLU, Saglik Bilimleri Universitesi, Saghk Bilimleri Fakiiltesi,

aliarslanoglul8@gmail.com,
ORCID ID: 0000-0002-4454-0397

Doc. Dr. Ali ERDOGAN, Trakya Universitesi, Kesan Yusuf Capraz Uygulamali Bilimler
Yiiksekokulu, alierdogan1975@gmail.com,
ORCID ID: 0000-0001-8403-5427

oz

Arastirmanin amaci igsel pazarlama uygulamalarinin hasta giivenligi kiiltiiriine etkisini ve ig
girisimcilik ile kisilik 6zelliklerinin diizenleyici roliinii belirlemektir. Calismada anket yontemi
kullanilmistir. Daha 6nceden gegerlilik ve giivenirliligi yapilmis olan dlgeklerden dizayn edilen
anket kullanilmistir. Arastirma Istanbul ilinde &zel hastanelerde ¢alisan 508 kisi ile yapilmuistir.
Katilimailarin ¢ogu kadin (%74,2), hemsire (%50,8) ve 35 yas altidir (%71,4). Olgegin toplam
Cronbach’s alfa degeri ,909 dur. Hasta giivenligi kiiltlirii degiskeni ile diger degiskenler
arasinda anlamli bir iliski bulunmustur. I¢sel pazarlamanin hasta giivenligi kiiltiiriinii etkiledigi
bulunmustur. Bu etkide i¢ girisimcilik diizenleyici etkiye sahipken ayri etki kisilik 6zellikleri
agisindan  bulunamigtir. Elde edilen bulgular sonucunda; hastanelerde hasta giivenligi
kiiltiirtinii artirmak icin icsel pazarlamnin 6nemli oldugu diisiiniilmektedir. Hastaneler igin
onemli bir kaynak olan insanin i¢sel pazarlama uygulamalari ile gelistirilerek hasta giivenligini
saglamak onemlidir.
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Abstract

The aim of the study is to determine the effect of internal marketing practices on patient safety
culture and the regulatory role of internal entrepreneurship and personality traits. The
questionnaire method was used in the study. The questionnaire which was designed from the
validity and reliability scales was used. The study was carried out with 508 people working in
private hospitals in Istanbul. Most of the participants were female (74.2%), nurse (50.8%) and
under 35 (71.4%). The total Cronbach degs alpha value of the scale is 909. Patient safety culture
variable has a significant relationship with value variables. Internal marketing has been found
to affect patient safety culture. In this effect, while internal entrepreneurship had a regulatory
effect, the same effect was found in terms of personality traits. In conclusion; In order to
increase patient safety culture in hospitals, internal marketing is thought to be important. It is
important to ensure patient safety by developing with the internal marketing practices of
people, which is an important resource for hospitals.
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